Hard Facts About
Soft Proofs

You'll save time and money by using

your printer’s soft-proofing abilities.

n a perfect workflow, catalogers

never leave the digital space,

Digital photography is placed
into digital files using page layout
software,

Then, catalog production  per-
sonnel release files using one of sev
cral online transmission options,
Finally, they review and approve
using digital proofs, send through
to computer-to-plate and finally o
the press,

Soft prooting completes the digi-
tal workflow, replacing some, if not
all, of the hard digital proofs. Sofi
proofing casily can be adopted at
the online level and immediately
can begin to save catalogers time
and money.

Two t':lln'gt:ll'ivh llhl:.l”jl.' Fall uncer
the general heading of sofi prood-
ing: online proofs and collabora-
tive, Web-based proals,

Online Soft Proofs

Many of today’s catalogers use
online soft proofs for content and
lavout review,

An Adobe Acrobat PDF file,
attached to an e-mail or posted on
a Web site, is the mosi popular sofi
proof. Used as an interim conteni
proof prior to releasing files o the
printer—aon h_r the printer for con-
tent and |;|._1.'U||I with a hard digital
proof—a well-made PDF file is an
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accurate visual capiure of the native
files used by the designer. Fonts are
perfectly
clear, and the color breaks are evi-
dent.

A cataloger receives a PDF [ile
artachment or is invited to view a
PDF |‘:-nhn'lr| to a Web or FI'P site,
Comments can he Jr||u||:'d 1o

rendered, images are

e-mailed, or the file can be print-

ed and marked up with changes. If

the camaloger i]lll':'l!'l.:lhl'h Acrobat
5.0, he or she can mark up anl
PFDF

online. Annotations are

annotate the sofbt ]llc:-n!
saver hy
user name, date and time, thus

|‘r|':|'~'ifling_{ an invaluable audi
trail,

PDF files are not intrinsically
coloraccurate. How the native hle
WS prepa ed, the PDF was created,
and monitors are calibrated all
Without additional
colormanagement tools, soft

PDF

affect color

proofs
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Some Printers
Offering Soft
Proofs

D Banta
CreoScitex
produce

the
software to

Corp.
InSite
PDF content
proots for clients such as
American Express. Banta still
produces hard proofs o go to
press and has them available
for clients during their learn-
Mg CUrves,

D OQuad Graphics
solt-proofing
DBLonline that allows cus-
tomers o view final high-
resolution files in page, spread
or pressform format. For the
color review Ouiadd
Graphics uses a  branded
version  of  RealTimeProof's
Web-based collaborative tool.

LSS

sovft

LUsCs i

system  called

process,

' High-end commercial print-
«r Pictorial Offset offers clients
Online Virtual Proof, a brand-
ed RealTimeProof, for collab-
orative, Web-based soft proof-
g, I 1S an importnt compo-
nent of Pictoral Offset’s pro-
agressive Design-to-Destination
support workflow.

generally are not used as final con-
tract proofs. However, Trendwatch,
a research firm, reports that 44 per-
cent of graphic designers who use
FDF plan o
management software.

The cost to institute a PDF con-
tent proofs process is about 249

invest in color-

per PDF creator—ihe cost of the
Acrobat 5.0 Once a
PDF file is created, the Acrobat
PDF Reader can be used to view
PDF files. The Acrobat Reader
is free, bundled with all cur-

solTware.
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production

[ continued from page 25)

rent browsers and most applica-

and can downloaded
Adobe’s Web

(www.adobe.com).

Lions, b

from site

Collaborative, Web-Based
Soft Proofs

Some ol the ]'n'nrlums and ser-
vices listed below add collaborative
interaction to soll proofing. As with
a PDF soft o of, color ACCUFACY 15
not guaranteed by any ol these
solutions withour using additional
i_'l_jli H'—'Ill:ll:ll_l.g“"'l.l"l]'| 'H'PU].'H.

+ RealTimeProof (www.real
timeproof.com) is a popular, Web-
based, collaborative proofing solu-
tion using proprietary technology
in an ASP (Application Service
Provider) model,
the RealTimeProol network from
Internel connection

Users dial into

any after

USING ADOBE’S
ACROBAT 5.0,
you can mark up and

annotate a PDF soft
proof online.

receiving an invitation by the pay-
ing subscriber to the service, usual-
ly a printer or prepress shop,
Invitees must download a free view-
er o partcipate. Team members
are alerted by e-mail when annota-
tions are made. The entire collabo-
rative process is secure and private.

RealTimeProof, like all Web-
hased solutions, is cross-platform
and supports all standard graphic
file formats. The files uploaded
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can be
resolution, production files ready
to be imaged to a plae. These

for review final, high-

files have gone through a generic
RIP but not necessarily the print-
er's actual RIP.

Most of the tools used o mark
up and annotate files are familiar
to PDF users. One that 1s not—ancl
this is my favorite—is the online
densitometer, which measures the
exact color mix of an area in
CMYK and spot colors without leav-
ing the Weh browser. Trapping and
bleeds also can be checked online,

RealTimelmage, the company
that markets RealTimeProof, would
not disclose the cost to implement
the solution, but a spokesperson
did say the cost can be offset by the
time and cost savings it provides
CLSLOIMers,

Although only one party assumes
the primary invesiment of imple-
menting this and other Web-hased
collaborative solutions, many print-
ers and prepress shops may charge
customers a moderate fee to use
these collaborative .~.uf'lv|‘.||'::|nﬁng
tools,

# CreoScitex Synapse InSite sofi-
wire suite I:_'I.'\rlu'l.‘“l.'o'.i‘l'l"t':ﬁf'li[E‘!X.Ff.ll'l'lj
provides a similar service with sim-
[nSite,
bought by the printer or prepress
locally.

ilar tools. however, 1s

shop and managed
{:Liﬁlf_l]llt_'r'.‘i LEn ['E]El'ﬂh“rll“" l'll'l]i“l'."
by reviewing full-resolution pro-
duction PDF files that have gone
through the local printer’s or pre-
press house's RIP and are ready 1o
image to plate.

Some printers have enhanced the
basic InSite service with a preferred
PDF Distiller setting. Customers
using those settings can upload their
PDF files and then have RIPed sofi
proofs in about 10 minutes. Those
files can be approved and sent
direcily to plating.

With additional 1CC profiling,
InSite can provide a robust, com-
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plete system for courrent CreoScitex
users. The InSite software costs
SO 1o $75,0000,

+ Grouplogic’s Imagexpo (www.
grouplogic.com) is a remoie soli-
proofing and annoation soltware
system that lets users create sof)
|}|':1nll:~. from soltware and formaats
such as lﬁ}_lll:ukx]u':'ﬁh, 1’huin.~;]1n|).
Hlustrator, PageMaker, TIFF,
EPS, Scitex OCT, Scitex LW,
Croshield DDEF, PhowCD, _[I'[';{'.
and Fostscript,

Using familiar  whiteboard
e ]111:}](:]4‘!.. |r|1;||_:|:'h|1::- allows mul-
I'LE‘:nilll L'-:Jll!'i'l':'n:'ing [ inlerac-
online,
Annotations are instantly visible—

tiveely share proofs
that is, in real time—on all users’
SO TS,

Iagexpo  supports
ColorSyneh and 1CC profiles.

Apple

+ Softwarce  giant  Adobe
{www.adobe.com)  entered  the
online  collaborative  solutions

arena with s patented Design
leam, It offers annotations, file
tracking and version controls, A
tiered-subscription  pricing  model
is Mexible and easv 1o understand,
All subseription levels include an
unlimited number of reviews and
deliveries to an unlimited number
ol recipients.

# The much-anticipated Web
Distributed Authoring and
Versioning (WebDAV) standard

allows multiple users o collabo-

rate on  any file from any
Internet connection  without
third-party solutions or soft-

ware. (For a primer on WehDAV,
visit: www. lileangel.org
Jdocs/ DAY _2min.himl.)
WebhDAY is an extension ol the
HTTP 1.1 protocal that adds the
capahility of securing data on a Web
server, This solution is an open indus
by standard and is supported by
Adobe, Microsolt and Macromedia,
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And it is eagerly awaited by current
vsers of interim PDF proofs, Web DAY
takes full advanage of PDF's XML
underlving data structure.

PDOF soll proofing is inexpensive
and ubiguitous and can only grow
in importance with the adoption of
the WebDAV standard,

Conclusion

Catlogers, advertsing agencies
and publishers are relving more
than ever on a digital approval

process. From free to expensive and
from proprictary o indusiry open
standards, soft proofing improves
communication and production
processes while reducing costs and
cycle tmes. |

Mirtam . Frawley is the president of
e-Dner Design & Marketing, an adver-
tising company. She can be reached via
c-mail al miriam@ e-dinerdesign.com;
through the Web site at www.e-diner
design.com; or by ::alling (245 925607 5.

iCatalog Chronicles

Vol 42

Haoliday 2001

Why are catalog merchants
converting their paper
catalogs to iCatalog solutions?

The iCatalog process created an exact
replica of our catalog and presented it
in & highly organized manncr. We
enjoved working with knowledgeable
and professional people who were as
interesied in getting & greal result as
we were,
Exther Fukremean, President, EF Design
wwwn e larsesenfarighi.com

We are going to get better
qualified catalog requesiors and mgher
conversion rates because our catalog
requesior matches their wants vs.
guessing by just looking at a cover
onling, This 1= the type of cost savings
wie need at this time.

Mel Koy, Chalrman
Perfarmoncs Producn

The iCatalog model is the first that 1
have seen that allows the continuity of
design from catalog to website, The
fact that AllYourCatalogs had our site
up complete with a customized
shopping cart, in 3 matter of days, was
a pleasant surprise

Tam Froxi, Business Developorent Mumager
Pacific Spirfs Carp,

The iCatalog process provides our
cuslomers with a convenient way to
browse our product. More importantly,
it allows our prospective cuslomers a
efficient means to peruse the catalog
prior o ordering it on their website.
Additionally, the iCatalog files are very

small in comparisen o the PDF formal
which we were using. The PDF fles
were over 4 MB each, but with the
iCatalog our files are now |/10th thai
size and our customer only needs Lo
download a single page. We plan o
publish the iCatalog version of our
caialogs 1-2 weeks before the printed
catazlog hits the mailbox. This will give
the hardeore padpel enthusiast a jump
on our latest innovations.
Guy Twrmer, VP of Creative Design
Gadgel Unlverae

We wanted o put our sales flyer on-

line, but our PDF files took too long to
display. The iCatalog process has
created a smaller image file that
displays quickly with working links to
our shopping cart.  AllYourCatalogs is
one of the casiest companies to work
with from both the business and
software development perspective,

Nawcy Miller, Directer of lnternel Develmpment
Wowdcraft Supply

DEMO SITE

wiww AllYourCatalogs.com/demod. hitmi

FOR MORE INFORMATION

AllYourCatalogs
Call Peter Hedtmann af (408) 445-0328
email: peler@allyourcatalogs.com

ar Call Jim Strocehia al (301) 261-8807
email: fim & allyourcalalogs.com
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